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Eyeka Launches New Generation Creative Content Plat form  

Platform showcases, promotes, broadcasts and syndicates creative works uploaded 

by “promateurs” and independent creators 

 

  
Paris, April 13th 2007 –  Eyeka, an online publisher and syndicator of video and photos, today announced 

the launch of its platform at www.eyeka.com.  The web and mobile site are designed for photographers, 

graphic designers, movie and video makers -- be they amateurs or professionals -- to showcase, 

broadcast and syndicate their most creative work.   

 

Eyeka is a new type of content platform and is unique in that it serves as both a talent scout and a trend spotter, 

and is thus the ideal partner for content creators, both independent creators and “promateurs” – those aspiring to 

be professional content creators – seeking a site with high editorial value for self-expression as well as access to 

the media.  The next-generation platform, accessible via the web and via mobile phone, is dedicated to talent 

promotion and syndication, and allows users to get noticed by the media and earn royalties.   

 

Eyeka has an editorial team devoted to spotting creators with a high potential and highlighting their work, and 

Eyeka further aides its creators by co-generating and co-editing creative cultural and entertainment channels for 

partners or syndicating the best works to traditional and new media.  In both cases, Eyeka makes a point of getting 

market-rate income for the works distributed. 

 

Eyeka allows purchasers of content creator’s material to find what they want to buy easily through themed 

channels – Night, Street, Daily, Earth, etc.  In addition, creators have their own personal page where they can store 

and showcase their work, participate in submission calls emanating from partners, sponsors and media, and have 

their content referenced for syndication toward local, national and international media. 
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Creators also benefit from high value-added functionalities such as the creation of slideshows and programs 

(lightboxes), a player which can be exported onto any site, full access to 3rd-generation cell phones, anytime 

anywhere viewing of photo and/or video content via the Web or their cell phone, and a voting system which allows 

authors to review, rate and comment their peers thus making their views known to the community. 

 

Eyeka also supports creators and the creation of quality content via the ‘Eyeka Studio’ which helps creators who 

have with works that have high potential for distribution:  Eyeka acts as a syndicator and contributes to the 

financing through cash advances against future sales.  In addition, with calls for submissions launched on a regular 

basis by Eyeka on its or its partners’ behalf, Eyeka invites authors to submit new works to be voted upon by the 

Eyeka community.  Juries of professionals will attribute awards to the best works including TV and/or press 

syndication and grants for projects.  

 

The following artists are already backed by Eyeka: 

 
 

 
 

FaceHunter 
Yvan Rodic – Face Hunter – captures the daily look of the “Fashion 
Generation”: pictures of chance encounters on trendy streets or 
fashionable soirées, documentation of up-to-the-minute styles or unlikely 
looks. He works with Eyeka on elaborating weekly slideshows or series to 
be broadcast on cellphones. 

 

Bikini’s College 
Bikini’s College teaches English in the most refined ways or - -according to 
the mood of the day -- to teach how to cruise the object of one’s desire in 
the vilest way.  It includes an extremely funny video series and a web 
competition to elect the truest female ambassador.  
 

 

Alex Chan 
During the Fall of 2005, while the French suburbs were bursting into 
flames, Alex Chan produced an animated short film called ‘The French 
Democracy,’ which gave a critical and explanatory look at the reasons 
behind the flare-up.  The 15-minute movie received accolades all over the 
world.  In partnership with Eyeka, Alex is now busy developing ‘World of 
Electors’ about the current French presidential campaign – the very first 
political cartoon shot with the “Machinima” technique (making movies from 
videogames and software). 
 

 

ChroTV 
Chronicart, a cultural, connected magazine, is busy creating a Web TV 
show with the same attitude: erudite features and wacko interviews – 
something in between Hunter S. Thompson and Fréderic Taddéi.  With 
Eyeka, ChroTV sets out on new paths to tomorrow’s culture, with and 
interferential and partisan bias. 
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Systaime 
Michael Borras, a.k.a. Systaime, has been a Netizen, picture do-it-
yourselfer, video-maker/VJ for many years.  For the French presidential 
campaign, he is creating political re-mixes for Eyeka: no-holds-barred 
vignettes denouncing the inconsistency of modern political discourse. 

 

Edouard Beau 
For the past 6 years, Edouard Beau, a globe-trotting photographer, has 
taken a deep interest in refugees, including the internment camp in 
Sangatte, France, and the plight of immigrants in Kurdistan.  For Eyeka, he 
explores modern society through its downtrodden cast-offs, aiming his 
camera at the homeless and the undocumented, shedding a light into the 
world’s dead-ends. 

 

Jérémie Roux 
The city at night: neon lights and surreal shadows which Jérémie Roux 
captures and reveals with his lens, delivering a unique view of urban 
poetry.  His photos are devoid of humans yet romantic, inspired by 
German formalism, and document the timeless landscapes of lights. 

             

Vincent Bousserez 
Vincent Bousserez has had a passion for visual arts since his college, and 
is now an artistic director who showcases his love for photography on 
Eyeka.  His camera accompanies him everywhere, an extension of his 
eyes, and he playfully experiments with tiny figurines which he sets up in 
funny, hyper-realist scenes. 
 

 

Les Filmistes 
A movie makers’ co-op of a dozen members that has been in existence for 
several years and that is already famous on the Internet and beyond, Les 
Filmistes have a ritual exercise consisting in shooting (often funny) shorts 
on a common theme chosen every month. Eyeka supports this endeavor 
through an assignment to shoot its teaser-trailers 
 

 

Xerak 
Xavier Guiter is a web designer, but his alter-ego XERAK is a cartoon 
cybercreature who is an electronic one-man-band who stages his 
obsessions in hilarious videos, playful parodies of the computer age, and 
animated shorts brimming with fantasy mixing arcade-game visual puns 
and trash humor. 
 

 
About Eyeka 
Eyeka offers a new-generation platform for promotion and syndication on the Web and on mobile phones.  Eyeka 
showcases, promotes, broadcasts and syndicates original photographic and audiovisual works uploaded by 
amateur and self-produced authors and aimed at traditional and new media. When distributed, the authors are 
compensated through royalties.  Eyeka offers its proprietary technology under white label arrangements and offers 
its contents to media, mobile phone operators and other brands for their Web-TV and/or mobile-TV.  Created in 
February 2006, Eyeka has received a first round of venture capital to the tune of 5 million dollars coming from 
Ventech and DN Capital.  Eyeka is managed by Gilles Babinet -co-founder and Chairman (former CEO and 
founder of Musiwave,) Franck Perrier –co-founder and Director of Business Development (former CEO of Corbis-
France,) Claire Leproust, Director of Marketing & Content (former founder of TV for Mobile and formerly at Vivendi,) 
Yves Languepin, CTO (former CTO of ChateauOnline.)  


